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Modern cruise industry originated in Europe, then prevailed in North America. 
Since its modern transformation in 1950s, the modern cruise industry has gradually 
developed into a new industry that relaying on large luxury cruise ship and 
transnational tourism as a core. Through over 50 years’ development, the consumer 
group that cruise company used to serve has shifted from the initial high income, 
upper class to the masses of middle class. At the same time, the fast-growing 
emerging East Asian markets, China cruise market in particular, also are attracting a 
strategic vision of the major cruise company in the world. The major growth point of 
tourism industry now is moving from Europe and North America to ASEAN and the 
Asia Pacific region, which will definitely become a good opportunity for the 
development of Chinese Cruise industry. However, domestic research on cruise 
tourism is still relatively less due to the late-starting of Chinese cruise tourism, and 
research on cruise tourists’ consumer behavior is even more scarce. 
The innovation of the paper lies in: Firstly, from a perspective of cruise tourists 
in China, the paper comb series of related theories on consumer decision-making style 
and consumer behavior of cruise tourists both in domestic and abroad, then uses a 
combination of empirical research and factor analysis of the main factors research 
methods to explore the consumer decision-making style of Chinese cruise tourists. 
The result shows there are seven types of consumer decision-making style of Chinese 
cruise tourists in total: "High Quality Conscious"; "Rational Shopping style", "Price 
Conscious", "Recreational Shopping style", "Brand Conscious"; "Brand Loyalty," and 
"Popular and Novelty Conscious". Secondly, based on the personal characteristics of 
Chinese cruise tourists, the study uses one-way ANOVA and independent sample 
T-test methods to analyze the difference on different personal characteristic of cruise 
tourists consumers’ decision-making style. The conclusions are as follows: the 
consumer decision-making style of Chinese cruise tourists on different genders has no 
















on different ages has significant difference; the consumer decision-making style of 
Chinese cruise tourists on different income levels has significant difference; the 
consumer decision-making style of Chinese cruise tourists on different education 
levels has significant difference; the consumer decision-making style of Chinese 
cruise tourists on different professions has significant difference. However, there may 
be still some deep-seated factors that needed to be considered in the further follow-up 
study due to author’s limited research capacity and energy, such as the impact of 
Chinese traditional culture and the social psychology, etc. Finally, sincerely hope that 
the results of the study could provide some inspirations for the healthy development 
of Chinese cruise industry. 
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在 8%到 9%之间，远超世界旅游业 4%的发展速度。据调查资料显示，世界邮轮
旅游从 19 世纪 70 年代开始初步形成规模，此后全球邮轮旅游人数每年以 7.5%
的速度持续增长。在现代邮轮业高速发展的近三十多年中，全球邮轮旅游的年接
待人次已由 1980 年的 150 万人次增长到 2003 年的 1100 万人次，增幅达约 630%；
在 1980 年至 2004 年的二十多年中，全球以邮轮方式出游的旅游者已超过 9000
万人次[1]。有组织预测：2015 年全球邮轮旅游将达到 2500 万人次①。邮轮产业激
增的消费需求也从最初的北美地区和欧洲向东南亚、澳大利亚等地区转移（表
1-1）。至 2013 年，全球邮轮旅游的需求已经由 2003 年的 12 万人次，上升至 21.3
亿美元，增幅达 77％。在 2003 年至 2013 年这十年间，全球入境旅游人数增长
了约 57％，2013 年全球入境旅游者人数达到了约 10.87 亿，其中约有 5％的入境    
                                                 


















表 1-1 2003 年至 2013 年间全球邮轮的旅游需求 
单位：百万人 
地区 2003 2008 2009 2010 2011 2012 2013 
10 年间 
的增长 
北美 8.23 10.29 10.40 11.00 11.44 11.64 11.82 43.6% 
欧洲② 2.71 4.47 5.04 5.67 6.15 6.23 6.40 136.2% 
小计 10.94 14.76 15.44 16.67 17.59 17.87 18.22 66.5% 
世 界 其
它地区③ 
1.08 1.54 2.15 2.40 2.91 3.03 3.09 186.1% 
总计 12.02 16.30 17.59 19.07 20.50 20.90 21.31 77.3% 











了 49%，约 48 亿美元。邮轮经济及相关产业为迈阿密市创造了 4.5 万个工作岗
                                                 
① UNWTO Tourism Highlights，2014 Edition. 
② 资料里“欧洲地区”包括俄罗斯和欧盟 27 国之外的中、东欧国家 
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